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St. Martin’s Press
Farrar Straus & Giroux

Henry Holt

Palgrave Macmillan
Tor Books

Picador
Bedford, Freeman & Worth
Scientific American
The Nature Publishing Company

our clients include:
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175 Fifth Avenue ® New York, NY 10010
646-307-5567
speakers@macmillan.com e macmillanspeakers.com




extraordinary experiences
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llents say about us:

what

Macmillan Speakers Bureau,

a division of Macmillan Publishing, is devoted to “You were the consummate professional as we organized this day. . .

and you worked to provide a fair deal and wonderful experience for all.”

bringing great minds and inspiring stories of our
—Columbus Academy

time to audiences around the country and across
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the globe. Because we draw our talent from the
“It really does take a village to pull off successful events like this one
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ranks of our many distinguished publishers (in- , , ,
and it has been a great pleasure to work with all of you.

—Bayer Healthcare

Ay

cluding Farrar, Straus & Giroux, Henry Holt, and

St. Martin’s Press), we represent a wide variety

of speakers ideally suited for every market—from “Working with you was a dream.”

—Miles City Public Library

bestselling novelists to politicians, business lead-

ers to celebrities, and many more. We’ll work with

“You are reliable, caring, quick to respond, and diligent with everything you do.”

—GE Capitol

you to find the best speaker for your audience and

your budget.
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